
 
Criteria 1 

1.3.2 Number of courses that include experiential learning through project 
work/field work/internship during the year 

Choice Based Credit System (CBCS) 
 
 

I. SOCIOLOGY 
UNDERGRADUATE PROGRAMME 
(Courses effective from Academic Year 2015-16) 
 

BA (Program) 

Skill Enhancement Course 03 

Society through the Visual 

This course intends to train students in the specialized technique of conducting visual 

research and analysis of visual data. It focuses on the broad fields of Photography, 

Film and Multimedia as significant tools, used in contemporary research practices. 

 

1. Introduction to the Sociological Study of the Visual 

2. Sociology and the Practice of Photography 

3. Video and Film in Sociology 

4. Sociology, Multimedia and Hypermedia 

 

1. Introduction to the Sociological Study of the Visual (Week 1-3) 

1.1 Mead, Margaret, 1995. ‘Visual Anthropology in a Discipline of Words’ in 

Principles of Visual Anthropology (ed) Paul Hockings, Second Edition, 

Mouton de Gruyter, pp 3-10 

1.2 Pink, Sarah. 2013. Doing Visual Ethnography, Sage Publications Limited, 

Chaps 1 and 2 

 

2. Sociology and the Practice of Photography (Week 4 -7) 

2.1 Collier, John and Malcom Collier. 1986. Visual Anthropology: Photography 

as a Research Method, University of New Mexico Press, Chaps 1, 2 and 3 

2.2 Becker, Howard S. ‘Visual Sociology, Documentary Photography, and 

Photojournalism: It’s (Almost) All a Matter of Context’ in Image-Based 

Research: A sourcebook for Qualitative Researchers, Jon Prosser ed., Falmer 

Press, pp. 74-85 

32 
2.3 Prosser, Jon & Dona Scwartz, 1998. ‘Photographs within the Sociological 

Research Process’ in Image-Based Research: A sourcebook for Qualitative 

Researchers, Jon Prosser ed., Falmer Press, pp. 101-115 

 

3. Video and Film in Sociology (Week 8 -11) 

3.1 Asch, Timothy and Patsy Asch, 1995. ‘Film in Ethnographic Research’ in 

Principles of Visual Anthropology (ed) Paul Hockings, Second Edition, Mouton de 

Gruyter, pp. 335-362 

3.2 MacDougall, David. 2011. ‘Anthropological Filmmaking: An Empirical Art.’ 

in Sage Handbook of Visual Research Methods, Eric Margolis & Luc Pauwels, eds, 

pp. 99-113 

3.3 Schaeffer, Joseph H, 1995. ‘Videotape: New Techniques of Observation and 

Analysis in Anthropology’ in Principles of Visual Anthropology (ed) Paul 

Hockings, Second Edition, Mouton de Gruyter, pp. 255-284 

 



4. Sociology, Multimedia and Hypermedia (Week 12-14) 

4.1 Harper, Douglas.2012. Visual Sociology, Routledge, Chaps 7,8 and 9 

4.2 Pink, Sarah. 2004. ‘Conversing Anthropologically: Hypermedia as 

Anthropological Text’ in Working Images: Visual Research and Representation in 

Ethnography, Sarah Pink et al. eds, Routledge, pp. 164-181 

4.3 Lewis, Rob W. ‘Media Convergence and Social Research: The Hathaway 

Project’ in Image-Based Research: A sourcebook for Qualitative Researchers, Jon 

Prosser ed., Falmer Press, pp. 143-156 

 

Note: The prescribed readings are application and practice oriented, providing 

guidelines for conducting Visual Research. The students will be expected to 

carry out short field research exercises based on these guidelines. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

Research Methods and Statistical Packages 

(BBE SEC 3) 

Course Objective 

This paper will equip the students to conceive a project, access data using scholarly database 

and run statistical analysis to do inferential analysis. 

 

Course Learning Outcomes 

Students will be able to 

i) Assess the roles of the researcher and the informant in the research process and be in a 

position to apply qualitative and quantitative research methodology. 

ii) Apply the probability rules and basic concepts relating to discrete and continuous random 

variables studied in core theoretical subjects in making effective business and economic 

decisions. Provide understanding of appropriate statistical techniques for summarizing and 

displaying business and economic data. 

iii) List a variety of formal inference procedures like correlation, regression, t-test and 

analysis of variance test which helps in statistical reasoning and performing exploratory 

analysis of data. Identify statistical tools needed to solve various business problems. 

iv) Perform the basic qualitative and quantitative data analysis in a clear concise and 

understandable manner with an in-depth, faster and accurate univariate, bivariate and 

multivariate data analysis. 

 

Unit 1:Meaning of Research Design 

 

Research Process (8 step mode)l, Research design and Types - Exploratory, Descriptive, 

Causal. 

Hypothesis Testing and errors in testing of Hypothesis. 

Sources of data: NSSO,CSO, RBI, World Bank, Accessing financial data base like Capital 

Line. 

 

Unit 2: Steps in Data Collection 

Primary vs Secondary Data 

 



Methods of Data Collection in quantitative and qualitative Research through Observation, 

Interview and Questionnaire/Survey method. 

Designing questionnaire (leading, loading and personal questions sequencing): Measurement 

Scale (Graphic Rating, Likert scale, a paired comparison , ranking, constant sum, semantic 

differential scale). 

Sample design, Probability and non probability sampling, calculation of sample size, 

sampling Error. 

 

Unit 3: Handling Data in Spreadsheet 

 

Understanding how to use various formulas, Analysing the data through various charts and 

tables (including pivot tables), Macros, Use of solver, Sorting of data, Filtering of data, 

lookup, Using Data Analysis, Running Regression in spreadsheet. 

 

Unit 4:Handling Data in relevant statistical software 

Note : licensed statistical software or open source software (R can be used) Identifying 

Variables: Nominal, Ordinal, Interval, Ratio, entering data, labelling and sorting of data, 

computing new variable, recoding existing variable into new variable. 

Steps to be followed for Computing Variable, and Recoding. Conditions when to apply 

different tests while comparing means with assumptions. 

One Sample t-test, Independent Sample t-test, Paired Sample t-test, (Assumptions Testing 

and Inferential Analysis). 

One-way ANOVA, Two-way ANOVA, Repeated Measure ANOVA, MANOVA., 

Cluster Analysis, Discriminant Analysis and PCA. (Assumptions Testing and Inferential 

Analysis).Non Parametric Tests: Kolmogorov-Smirnov, Kruskal-Wallis and Wilcoxon tests. 

 

Unit 5: Introduction to Regression and Interpretation of Multiple Regression Output 

Interpretation of Differential Mean Output using above specified methods 

R2, Adjusted R2, Unstandardized Coefficients with their Significance Levels, Detection of 

Multi-Collinearity using Variance Inflation Factor (VIF) and Tolerance Factor, Detection of 

Autocorrelation using DW Statistic 

Testing of Assumptions: Linearity, Normality of Independent/Dependent Variables, 

Normality of Error Term, Homoscedasticity, Testing Structural Stability of the Regression 

Model. 



 

References 

Essential Readings: 

Latest editions of the following to be used: 

1. Donald R Cooper & Pamela S Schindler, “Business Research Methods”, Mc Graw Hill 

2. Naresh K. Malhotra, “Marketing Research: An Applied Orientation” PHI 

3. Ranjit Kumar, “Research Methodology : A Step-by- Step Guide for Beginners” Sage 

Publications 

 

Suggested Reading 

Latest editions of the following to be used: 

Amir D Aczel, “Complete Business Statistics”, McGraw Hill Education. 

 

Teaching Learning Outcome 

Use of Spread sheet software and relevant statistical software to learn data analysis during 

lab sessions in the Computer Lab. 

 

Assessment Method 

1. Theory Examination: 75 marks 

2. Practical lab Examination: 15 marks 

3. Group project (Primary or Secondary Data): 10 marks 

 

Keywords 

Hypothesis Testing, Multiple Linear Regression, ANOVA, PCA 

 

 

 

 

 

 



 

 

Semester – III/IV 

SEC-2 

PAPER NAME: INTRODUCTORY RESEARCH METHODS 
 

Survey Design: Focus should be given to the analysis and evaluation of corporate and Government 

policies  

Data Collection: Designing a Questionnaire, Sampling, threats to external validity, random and non-

random sampling, random sampling methods, sampling bias and error, sample size  

 

Data: variables measurement levels and types, Importing Data in Excel or SPSS, Use of If, 

Conditional Formatting, Vlookup and Filter in Excel. Data Transformations (Log, Difference and 

other arithmetic),  

 

Data representation: Cross Tabulations, Bar and Column Diagram, Histogram, Line chart etc 

 

Data Analysis: Use of Basic Statistical Functions in Excel or SPSS, correlation and causality 

(Concept only), Hypothesis Formulation, Report writing  

 

Secondary Source of Survey data: NSSO, CSO, DLHS, DISE, AIHES, structure, extraction and 

use, Review of Literature (Studies Evaluating Government Policies)  

 

Randomized Controlled Trials (Experiments): Basic Concepts, Applications in exploring the 

human behavior, Few Case studies based on designing of policy based on Randomized Controlled 

Trials, Brief Introduction of Factorial Experiments  

 

References  

Social science research: principles, methods, and practices: AnolBhattacherjee,  

Poor Economics: A Radical Rethinking of the Way to Fight Global Poverty: Abhijit Banerjee, Esther 

Duflo  

http://www.povertyactionlab.org/methodology Accessed on 27/03/2015  

http://www.fao.org/docrep/003/x6831e/x6831e08.htm Accessed on 27/03/2015  

 

Guidelines:  

The lecture should be divided in to 60:40. For every 3-theory lecture two practical sessions must be 

held in a batch of 15-20 Students. Either Excel or SPSS can be used in practical session depending 

upon the availability. A team of ten students should write a report as a part of assessment. 

http://www.fao.org/docrep/003/x6831e/x6831e08.htm%20Accessed%20on%2027/03/2015



















